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Digital customer journey: le leve di creazione di valore e gli asset abilitanti

DIGITAL CUSTOMER CUSTOMER BUSINESS
ONBOARDING EVALUTATION ENGAGEMENT DEVELOPMENT

Ecosistema di Analytics Al based Piattaforme Advisory &

dati digitali business training
Vista aumentata
utilizzando dati

tradizionali e new

50* analytics per ogni fase del
processo
300* Check automatici KYC
240+ KPI dalla
categorizzazione delle
transazioni di ¢/c

APl based, cloud- Integrazione e
native e messa a terra nei
serverless processi
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Digital onboarding

ELEMENTI DISTINTIVI
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Digital Document Remote KYC & Anti-money
Acquisition Identification Laundering

FACE COMPARISON & BIOMETRIC CHECK

IDENTITY ASSERTION

KYC CHECK
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Customer evaluation

ELEMENTI DISTINTIVI

G

" CATEGORIZZAZIONE DELLE TRANSAZIONI

CREDIT BUREAU & DIGITAL
BUSINESS
INFORMATION PSD2 DATA FOOTPRINT OPEN BANKING SCORING

DIGITAL FOOTPRINT SCORING
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CRIF DIGITAL LENDING PLATFORM as a service

)

Power B

Dashboard e Business intelligence

Azure power Bl grants the capabilities to

have an advanced Business Intelligence
console
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Azure Synapse Analytics

Api Manager

Azure ADB2C &»

gf € -0 & o8 ..{ }

— Azure functions
{0 IR W

Microservice architecture

Authentication manager
Manage authentication and authorization

Journey customizable orchestrator
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Data Management

Capability abstraction layer

Multi model database @ ]
& Polyglot approach. , =
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Sql DB Azure blob
Cosmos DB storage

@ Bank
@ API Manager

APIM

@ IAM: auth & autz
i@ Core banking system: End
to end integration
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Together to the next leve)

@ API Manager

APIM

Crif VaaS & Information
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ELEMENTI DISTINTIVI

* Customer Experience
fintech like

* Rapida messa a terra
dell'innovazione (approccio
MVP)

* Cost effective
* Open Collaboration

* Tecnologie on the cutting
edge (API, Cloud native, Al)

* Adozione di modelli as a
service e BPO
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