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Asset
abilitanti

DIGITAL 
ONBOARDING

CUSTOMER 
EVALUTATION

CUSTOMER 
ENGAGEMENT

BUSINESS 
DEVELOPMENT

Ecosistema di 
dati

Vista aumentata 
utilizzando dati 

tradizionali e new

Analytics AI based
50+ analytics per ogni fase del 

processo
300+ Check automatici KYC

240+ KPI dalla 
categorizzazione delle 

transazioni di c/c

Piattaforme 
digitali 

API based, cloud-
native e 

serverless

Advisory & 
business training

Integrazione e 
messa a terra nei 

processi
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BUILDING BLOCKS

KYC & Anti-money
Laundering

Digital Document 
Acquisition

Remote 
Identification

ELEMENTI DISTINTIVI

Features Overview

VIDEO CALL  & SELFIE  VIDEO IDENTIFICATION

IDENTITY ASSERTION

DOCUMENT L IVE  ACQUISIT ION

LIVENESS DETECTION

OCR

FACE  COMPARISON & BIOMETRIC CHECK
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Digital onboarding

KYC CHECK
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BUILDING BLOCKS

ELEMENTI DISTINTIVI

Features Overview

ACCESSO E  AGGREGAZIONE DEI  CONTI

CATEGORIZZAZIONE DELLE TRANSAZIONI

BUREAU & BUSINESS INFORMATION SCORING

DIGITAL FOOTPRINT SCORING

OPEN BANKING SCORING
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Customer evaluation

CREDIT BUREAU & 
BUSINESS 
INFORMATION

PSD2 DATA
DIGITAL 
FOOTPRINT



ELEMENTI DISTINTIVI

• Customer Experience 
fintech like

• Rapida messa a terra 
dell’innovazione (approccio 
MVP)

• Cost effective

• Open Collaboration

• Tecnologie on the cutting
edge (API, Cloud native, AI)

• Adozione di modelli as a 
service e BPO

CRIF DIGITAL LENDING PLATFORM as a service
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